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‘BASS, the Bend Area Service/Sports/Social Club, was founded to help young adults connect and contribute to the South Bend / Mishawaka community.  The goal of ‘BASS is to attract and retain young professionals, age 21 to 39, through service, sports and social opportunities.  In order to understand the issues facing this sector of the population, ‘BASS developed and administered a Quality of Life survey in 2004.  The survey collected specific information such as age, gender, profession and education and was open to anyone residing in the South Bend/Mishawaka area.

The survey presented questions on the advantages and disadvantages of living and working in the community, general knowledge of social and cultural events, economic outlook and professional development.  It consisted of questions with a pre-determined range of answers as well as open-ended questions.  The survey was administered through the ‘BASS website and via email.  In November of 2004, ‘BASS formed a Quality of Life task force to compile and analyze the survey results. Overall, the survey findings support the mission and goals of ‘BASS.

The survey highlighted both positive and negative aspects of the community.  The results indicated a strong desire for young professionals to feel welcome and involved in their community. Over 330 people took the survey: 90% of survey respondents had some type of professional degree, 59% were single, 39% married, 64% were female and 36% were male.  The respondents represented a variety of professions including finance, engineering, computer science, marketing, arts and social, medical and behavioral sciences.   

Survey respondents strongly indicated job opportunities and proximity to family were more important then other factors such as cost of living, geographic location and climate.   The following disadvantages were listed to the South Bend/Mishawaka community: 39% lack of Social/Entertainment options, 27% lack of Job/Career opportunities, and 17% weather.  Other disadvantages listed withwith marginal percentages were unsatisfactory city offerings and crime.  Respondents listed several key advantages to this area including access to higher education, general atmosphere, sporting events and influx of students from the local colleges and universities.  The cost of living, family friendly environment and proximity to larger cities were the other advantages cited.  Survey respondents also enjoyed the cultural amenities offered and the appreciated the continued improvements to the downtown areas.  University Park Mall and the Grape Road area offered convenient access to dining and shopping.  

Respondents were asked to make specific suggestions/recommendations for the South Bend/Mishawaka community to make the area more attractive and to attract and retain young adults aged 21-39.  Suggestions covered a wide spectrum of opportunities for action including: the community making concentrated efforts to welcome young people and involve them in local activities including government, volunteerism, commerce and church affiliation.  Other ways to reach the demographic included the development of formal communication pieces/publications or via informal word-of-mouth invitations to participate.  

The need  to define and enhance the community image at both the national and regional level was also cited.  Survey respondents indicated that stronger relationships and collaborative efforts between the community and local colleges and universities would benefit both parties.  Suggestions included sponsoring business plan contests that focus on marketing the area or a local company to help bridge the knowledge gap between students/faculty and the community.  The key to successfully attracting and retaining young professionals include the continued efforts to recruit businesses that pay competitive salaries as well as provide an environment that fosters young creativity and entrepreneurialism.  The South Bend/Mishawaka community needs to be well positioned and “wired” to capitalize on technology trends that are an integral component of the demographic’s day-to-day activities.  

Survey respondents desire more recreational opportunities and an enhanced aesthetic appearance for the community.  They also enjoy age-appropriate festivals as well as sports, social and service opportunities.  A wide variety of cultures, faiths, lifestyles and ethnicities are highly desirable attributes and they would like to see South Bend/Mishawaka make strides in acceptance and tolerance of these groups.  The development of a neighborhood community where 21-39 year olds are able to walk, dine and shop is a frequent suggestion among respondents.  This was often coupled with downtown revitalization that  includes evening activities, accessible transportation and specialty stores as critical success factors for the attraction and retention of this demographic. 

‘BASS believes it is important to share the survey as our members are the future leaders of the South Bend / Mishawaka community.  We hope the information provided will support and supplement current and future initiatives within the community.
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